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Creative industry sub-sector breakdown

O Design and advertising (inc.
graphic design and
illustration)

B Architecture

O Visual art

OAntiques

M Cultural service

O Fashion and craft

B Film, video and photography

O Computer and video games

M Music (inc. music venues)

creative consultancy /46




1( 1 40.
8 # #+ 58 +6 2
4+ #
#
2 #1
! !
!
I# , % Q+ +! I#
< 1 ]
!
! S !
8
!
! K +

%




creative consultancy /48



creative consultancy /49



